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INTRODUCTION SURVEY DATA

Crowdfunding(CF): “an entrepreneur’s direct solicitation to a large number of individuals” Total respondents: N = 1,242 (January 11 - February 14, 2024)
g . (Short et al., 2017) Sample sources: (i) Monltor panel (iBRIDGE Corp.) (i) Actual CF users (TRUSTBANK, Inc.)
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Prior Study SDT Framework (ryan & peci 2000 Internal consistency reliability Test e
M Otiva ti on Con2 -0.07  0.05 0.02 -0.03 -0.03  0.02 -0.02  0.95
Most studies on donor motivation are ; | . . Cronbach’s a>0.70 (Hew & Kadir, 2016) TR1 007 091 004 -001 003 003 003 0.00
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: : . 2019 Rewl 002 -001 -002 005 080 -001 022 006
ex. Bagheri et al. (2019); Allison, Davis, Short, & Webb(2015); Choy Money
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. « Average Variance Extracted(AVE) > 0.5 (Shneor & SI5 086 002 008 -007 -0.02 -0.14 006 0.04
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Donors’ motivation differs between reward-based and donation-based CF g - -
(zhang & Chen, 2019; Pan & Dong, 2023) MGCFA (Multi-Group Confirmatory Factor Analysis)
... o . Estimated by Maximum Likelihood Estimation. Results of Fit Indices:
Limitation: Most platforms specialize in only one type of funding. Model Assumptions / Specification: - yY/df = 2.859 (< 3)
* Configural Invariance: factor structure equivalence - CFI =0.929 (> 0.90)
Why is this a problem? - RMSEA = 0.039 (< 0.05)
, , , , * Scalar Invariance: equal intercepts ->Acceptable fit
V Different platforms = Different users — Potential confounding. « Error term means = 0 (distributional assumption) * Parentheses indicate recommended
V Difficult to determine whether differences arise from platform or CF type. st misEs of Grens 2 = 0 cutoff values (Kline, 2005).
To overcome the challenge::- N\ Conceptual Diagram of the MGCFA in This Stud
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HYPOTHESIS

I:I H1 Reward-based CF is motivated by both intrinsic & extrinsic _ . .
motivation. Table3. The Estimated Differences in Factor Means

[] H2 Hybrid CFis less motivated by reward than reward-based CF, between Group 2 & the Other Groups

but more by the other factors of motivation. Factor Group1l- Group2 Group3- Group2
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Based on Self-Determination Theo
(Modified from Bagherl et al., 2019 and Chen et al., 2021)
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CONCLUSIONS

[v] H1.5/8 supported — Both intrinsic and extrinsic motivations
contribute to reward-based CF.
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internally Trust (Chen et al., 2019) [TR1-TR3]
driven Social Influence (Chen et al., 2021;
motivations Shneor & Munim, 2019) [SI1-SI5]
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